BUSINESS GOALS and FEATURES

Increase customers' sales usage and activity
offline and online through the appeal of the
Improve customer retention (portfolio

Manage costs associated with servicing
Differentiate COMET from other card products
and establish the COMET brand.

Meet financial goals that have been established
management) by offering choice

Execute the COMET product launch flawlessly.
Regain the position as acquisition leader for the
VISA brand through the COMET product
Become the largest issuer of the chip product
Reinforce through COMET the relaunch of the
offering the combination of technology and

Improve and increase card acquisitions by
choice to cardmembers.
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FEATURES 0} k) £ a S o prospective user
branding
online help

metric measurement
acquisitions

card activation
self-service homepage
self-service enroliment
self-service login
reader

my COMET

account management
rewards

bill pay

personal reminders
balance transfer

online marketing

PRIMARY USER ROLES
prospective user
worrier enroll

financial transactor |

technology enthusiast

online shopper

rate selection

design selection

rewards selection

apply.comet.com

banner ad
Yoo
R
acquisitions

requirements for acquisitions appear
in section 6.2 of the document

dynamic application

prospective user
financial transactor
technology enthusiast

card number

social security number
CvVv2

expiration date

email address

activate card

11

activate.comet.com

comet.com

6.1.1.1

ENROLLMENT SCENARIOS

@ New Card, Not Yet Activated
' New Card, Activated Previously
@ second Card, Not Yet Activated

Second Card, Activated Previously

@ card on Same Account, Not Yet Activated

connections

12.3

cash-back

12.4

@ cCard on Same Account, Activated Previously

order reader

username
password

(email address)

(social security number)

USER EXPERIENCE ISSUES

communicate a desire to build a relationship with the customer
make critical functions available from anywhere in the site
provide concise account summary

be branded consistently

convey "cool" image

build trust and confidence

differentiate this card from others

accommodate new features

eSS

show multiple cards

preferences

7.7

HOW TO READ THIS DIAGRAM

circles represent Web pages

some circles represent processes

rectangles attached to circles represent page contents

some pages exist on other sites

some pages are accessible from anywhere in the site

lines imply directionality

some lines imply bi-directionality

settings: personal
10.1
12.1

7.7
7.7

(name)

username

email reminders password

mailing address

email reminders
marketing email opt-in
download preferences

financial transactor
technology enthusiast
online shopper

degree of shading represents anticipated frequency of traffic

related requirements appear in small print near page name

" (all requirements for CMS appear in section 6.3 of the document)

ACCEPTANCE

PERSONAL SETTINGS FLOWS

request information for

. . user supplies reminder info
email reminder

confirm new email

settings: personal .
gs-p reminder

settings: self-service

settings: self-service

settings: self-service

PROPRIETARY AND CONFIDENTIAL
This material is proprietary to marchFIRST. It contains trade secret and confidential information which is solely the property of marchFIRST. This material is solely for client’s internal
use. This material shall not be used, reproduced, copied, disclosed, transmitted, in whole or in part, without the express consent of marchFIRST.

DISCLAIMER
The layouts displayed in this diagram represent information structures only and
should not be construed as screen design recommendations.

SELF-SERVICE SETTINGS FLOWS

present options for color
scheme and font

present options
for layout

present options
for content

design and layout
content
DDA information

settings: self-service

6.1
6.2

AN

user selects colors and font

confirm new
colors and font

user selects layout

confirm new layout

user selects content

confirm additional
content

DDA information

design and layout

content

Cvv2

expiration date

add card

card number 32
card nickname

alerts

rewards

card nickname

alerts and notifications
payment date

add rewards program

privacy and security

information: balance

credit limit
payment due date

interest rate

links:  pay bill

3.1

transfer balance

using this site download statement

download to finance software

view transactions

view transactions since last
statement

order reader
all

using the reader

Shown here are three concepts for account
summaries. Each represents critical account
information in a compact, easy-to-digest format.

Keep in mind that these concepts do not reflect
’ actual visual design, nor do they address
technical feasibility.

self-service.comet.com S

self-service

7.1
7.2

download reader software

5.2
Oview rewards

7.2

pay bill
9.1 balance transfer
11.1

download statement

7.5
- 76

comet.com

all

pages within the self-service and
triangles require log-in

SE

ACCOUNT SETTINGS FLOWS

settings: account

settings: account
8.1

7.9
7.8
7.7

present options for
rewards programs

present options for alerts
and notifications

settings: account

information: balance

credit limit
payment due date

interest rate

rewards

accou nt deta| |S transactions - current statement

transactions - since current statement

links: pay bill

transfer balance

download statement
download to finance software

search account history

user selects rewards prorgam

These are three possibilites for longer account

confirm rewards program summaries.

user selects alerts settings

confirm alerts

current balance

$702.45
pmt due
today
opening balance: $189.06 credit limit
last billing cycle
December 8, 2000 Nov 21 | 22 23 24 25 26 27
$269.43
Sears 210.00 ¢ O e
28 29 30 31 Decl |2 3
Amazon.com 122.24 o5
Diner 8.64 LJ LJ
. 4 5 6 7 8 9 10
Banana Republic 96.44 i
i ) $888.41 "Ne PY PY
Austin Grill 39.10
11 12 13 14 15 16 17
$1893.27
18 19 20 21
&——— next payment due
previous balance
last billing cycle last payment
dec 5

nov 21 nov 28

charges by date

‘ dec 12

-

current balance

1003.02
1003.02
686.70

Client

COMET

Overall Flow

November 21, 2000
Version 0.5
Draft

Creative and Strategy
Teams

December 13, 2000

Kenn nter 4.
et coot 196
charges by type Gas 15.54
transaction details Ny
worrier
financial transactor
technology enthusiast
travel Jan 1, 2001 Amazon.com 88.95 Chicago trip...
food Jan 1, 2001 Amazon.com 88.95
food Jan 1, 2001 Amazon.com 88.95
. merchandise Jan 1, 2001 Amazon.com 88.95
travel Jan 1, 2001 Amazon.com 88.95 Chicago trip...
travel Jan 1, 2001 Amazon.com 88.95 Seminar in New...
merchandise Jan 1, 2001 Amazon.com 88.95
merchandise Jan 1, 2001 Amazon.com 88.95 work expense
merchandise Jan 1, 2001 Amazon.com 88.95
food Jan 1, 2001 Amazon.com 88.95
food Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
- F 00000000 Jan1,2001 Amazon.com 88.95
Ry, 00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
transaction # date w vendor charge
transactions 00000000 Jan1, 2001 Amazon.com 88.95
statement 00000000 Jan 1,2001 Amazon.com 88.95
download 00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
current 00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan1,2001 Amazon.com 88 .95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
00000000 Jan 1, 2001 Amazon.com 88.95
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